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Recently Published Data and Indices Affecting the Stainless Steel Industry

) Nickel Prices- Cash Buyer

Source: LME 11/10/07
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Source: Metal Bulletin 11/10/07
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U.S. Exports of Steel Mill Products _
Source: The U.S. Commerce Department 11/16/07 ( U .S. Econom|c Matters )

Latest Statistics
Source: The Department of Labor 11/15/07

* Numbers in
metric tons

Gross Domestic Product
Source: The Bureau of Economic Analysis 10/31/07

goods and services produced by labor and
property located in the United States — increased
at an annual rate of 3.9 percent in the third quarter of
2007. In the second quarter, real GDP increased 3.8
percent. The increase in real GDP in the third quarter
reflected positive contributions from personal
consumption expenditures (PCE), exports, federal
government spending, equipment and software,
: nonresidential structures, private inventory investment,
( G I Obal Econ omic M atter5) and state and local government spending that
were partly offset by a negative contribution from
residential fixed investment. Imports, which are a
subtraction in the calculation of GDP, increased.

' Real gross domestic product — the output of

Exchange Rates
Source: Yahoo Finance 11/13/07

Productivity
Source: The Department of Labor 11/7/07

From the second quarter to the third quarter of
2007, labor productivity in the business sector
increased 5.3 percent, the largest gain since the
third quarter of 2003, when it increased 9.1
percent (seasonally adjusted annual rates). Output per
hour had increased 3.6 percent in the second quarter, as
revised. Output grew at about the same rate in the
second and third quarters of 2007 — 4.4 percent and
4.3 percent, respectively — but productivity grew faster
in the third quarter because hours fell 0.9 percent,
compared to a 0.8 percent increase one quarter earlier.

USD-= US Dollar EUR= Euro  JPY= Japanese Yen =~ GPB= British Pound
SEK= Swedish Krona CNY= Chinese Yuan CAD= Canadian Dollar

Productivity increased 4.6 percent in
manufacturing in the third quarter of 2007;
output grew 4.3 percent and hours of all persons

fell 0.4 percent (seasonally adjusted annual rates). In
durable goods industries, productivity increased 5.7
percent on the strength of 6.6 percent output growth
that was partially offset by a 0.8 percent rise in hours
worked. Productivity increased 4.1 percent in
nondurable goods in the third quarter, but in this sector
a 2.4 percent decrease in hours contributed more to the
productivity gain than a 1.6 percent increase in output.
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Industrial Production and Capacity Consumer Confidence Index
Utilization Source: The Conference Board 10/30/07

Source: The Federal Reserve 10/16/07
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The Conference Board Consumer Confidence

Index, which has been declining since August,

fell further in October. The Index now stands at
95.6 (1985=100), down from 99.5 in September. The
Present Situation Index decreased to 118.8 from 121.2
in September. The Expectations Index declined to 80.1
from 85.0.

Manufacturing
Source: The Institute for Supply Management 11/1/07

Index of Consumer Sentiment
Source: The University of Michigan 11/07
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Consumer confidence fell in October mainly
due to falling home prices. The Index of
Consumer Sentiment was 80.0 in the October
2007 survey, down from 83.4 in the August and
September surveys, and significantly below the 93.6
recorded in October of 2006. The Index of Consumer
Expectations, a closely watched component of the
Index of Leading Economic Indicators, was 70.1 in the
October survey, down from 74.1 in September, and
significantly below the 84.8 record last October. The
Current Economic Conditions was 97.6 in the October
survey, nearly identical to the 97.9 in September, and

well below the 107.3 recorded last October.
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Manufacturers’ Shipments, Inventories and Orders
Source: The US Census Bureau 11/2/07
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New orders for manufactured durable goods in September, down
two consecutive months, decreased $3.6 billion or 1.7 percent to
$214.7 billion, unchanged from the previously published decrease.
This followed a 5.3 percent August decrease.

Shipments of manufactured durable goods in September, down
three of the last four months, decreased $4.5 billion or 2.1 percent
to $211.5 billion, revised from the previously published 2.0 percent
decrease. This followed a 1.9 percent August decrease.

Unfilled orders for manufactured durable goods in September, up
twenty-eight of the last twenty-nine months, increased $8.5 billion
or 1.1 percent to $771.6 billion, unchanged from the previously
published increase. This was also at the highest level since the series
was first stated on a NAICS basis in 1992 and followed a 1.2 percent
August increase.

Inventories of manufactured durable goods in September, up two
of the last three months, increased $1.2 billion or 0.4 percent to
$313.8 billion, unchanged from the previously published increase.
This was also at the highest level since the series was first stated on a
NAICS basis in 1992 and followed a 0.1 percent August decrease.

Help Wanted Index
Source: The Conference Board 10/25/07

The Conference Board Help-Wanted Advertising Index — a key
measure of job offerings in major newspapers across America —
increased one point in September. The Index now stands at 24. It
was 29 one year ago. In the last three months, help-wanted
advertising declined in eight of the nine U.S. regions. Largest
declines occurred in the New England (-12.0%), East North
Central (-10.8%), West North Central (-10.5%) and South Atlantic
(-10.5%) regions.

Housing Sales
Source: The National Association of Realtors 11/07
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Editor: Maureen Meeker

Please submit your comments by calling
Maureen Meeker at 1-847-413-4111;

fax 1-708-448-6821; or email:
maureen.meeker@outokumpu.com

Outokumpu is an international stainless steel company. Our
vision is to be the undisputed number one in stainless, with
success based on operational excellence. Customers in a wide
range of industries use our stainless steel and services
worldwide. We are dedicated to helping our customers gain
competitive advantage.
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