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Recently Published Data and Indices Affecting the Stainless Steel Industry
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U.S. Exports of Steel Mill Products
Source: The U.S. Commerce Department 2/15/07

* Numbers in metric tons

(Global Economic Matters)

Exchange Rates
Source: Yahoo Finance 3/2/07
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(U.S. Economic Vatters

Latest Statistics
Source: The Department of Labor 2/27/07

Gross Domestic Product
Source: The Bureau of Economic Analysis 2/28/07

goods and services produced by labor and

property located in the United States — increased

at an annual rate of 2.2 percent in the fourth
quarter of 2006, according to preliminary estimates
released by the Bureau of Economic Analysis. In the
third quarter, real GDP increased 2.0 percent. The
increase in real GDP in the fourth quarter primarily
reflected positive contributions from personal

| Real gross domestic product — the output of

consumption expenditures (PCE), exports, state and
local government spending, and federal government
spending that were partly offset by negative
contributions from private inventory investment and
residential fixed investment. Imports, which are a
subtraction in the calculation of GDP, decreased.
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Industrial Production and Capacity

Utilization
Source: The Federal Reserve 2/15/07

Manufacturing
Source: The Institute for Supply Management 3/1/07

Productivity
Source: The Department of Labor 3/6/07

Labor productivity in the business sector
* increased 1.0 percent in the fourth quarter of
2006, as output increased 2.5 percent and hours
of all persons engaged in the sector increased
1.5 percent (seasonally adjusted annual rates). Revised
estimates show that output per hour declined 0.3
percent in the third quarter when output increased 1.9
percent but hours increased more, 2.2 percent.

Manufacturing productivity increased 2.2

percent in the fourth quarter of 2006, as output

decreased 2.1 percent and hours fell 4.2 percent
(seasonally adjusted annual rates). The productivity
increase was the smallest since the first quarter of 2004,
when output per hour declined 1.7 percent. In durable
goods industries, productivity increased 3.4 percent as
both output and hours decreased, 0.9 percent and 4.2
percent, respectively. In nondurable goods industries,
output per hour rose 0.8 percent, reflecting decreases
of 3.5 percent in output and 4.2 percent in hours. In
the third quarter of 2006, productivity increased 5.9
percent in total manufacturing, 8.1 percent in durable
goods industries, and 2.7 percent in nondurable goods
industries.

Consumer Confidence Index
Source: The Conference Board 2/27/07
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The Conference Board Consumer Confidence

Index, which had marginally increased in

January, improved in February. The Index now
stands at 112.5 (1985=100), up from 110.2 in January.
The Present Situation Index increased to 139.0 from
133.9. The Expectations Index edged up slightly to

94.8 from 94.4 last month.



Index of Consumer Sentiment
Source: The University of Michigan 3/07
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l Nearly the entire February loss in confidence was among lower

Nov

income households due to their concerns about smaller income

gains and growing job losses, especially among residents of the
Midwest. The Index of Consumer Sentiment was 91.3 in the February
2007 survey, down from 96.9 in January, but above the 86.7 recorded in
February 2006. The Index of Consumer Expectations, a closely watched
component of the Index of Leading Economic Indicators, was 81.5 in the
February 2007 survey, down from 87.6 in January but well above the 74.5
in February 2006. Less favorable growth prospects for the overall economy
were responsible for the February decline in the Expectations Index. The
Current Economic Conditions Index was 106.7 in the February 2007
survey, down from 111.3 in the January 2006 survey.

Manufacturers’ Shipments, Inventories and Orders
Source: The US Census Bureau 2/27/07

New orders for manufactured durable goods in January decreased
+ $17.1 billion or 7.8 percent to $203.9 billion. This followed two
consecutive monthly increases including a 2.8 percent December
increase. Excluding transportation, new orders decreased 3.1
percent. Excluding defense, new orders decreased 7.8 percent.

Shipments of manufactured durable goods in January, up five of
the last six months, increased $0.5 billion or 0.2 percent to $211.4
billion. This followed a 0.5 percent December increase.

Unfilled orders for manufactured durable goods in January, up
twenty of the last twenty-one months, increased $1.0 billion or 0.1
percent to $695.5 billion. This was at the highest level since the
series was first stated on a NAICS basis in 1992 and followed a 2.2
percent December increase.

Inventories of manufactured durable goods in January, up twelve
* of the last thirteen months, increased $1.0 billion or 0.3 percent to
$297.7 billion. This followed a 0.7 percent December increase.
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Help Wanted Index
Source: The Conference Board 2/22/07

The Conference Board Help-Wanted

Advertising Index — a key measure of job

offerings in major newspapers across America —
declined two points in January. The Index now stands
at 32. It was 38 one year ago. In the last three months,
help-wanted advertising rose in eight of the nine U.S.
regions. Largest increases occurred in the New England
(35.8%), East North Central (26.3%), and Mountain
(21.9%) regions. The Pacific region declined 6.9%.

Housing Sales
Source: The National Association of Realtors 3/07
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Editor: Maureen Meeker

Please submit your comments by calling
Maureen Meeker at 1-847-413-4111;

fax 1-708-448-6821; or email:
maureen.meeker@outokumpu.com

Outokumpu is an international stainless steel company. Our
vision is to be the undisputed number one in stainless, with
success based on operational excellence. Customers in a wide
range of industries use our stainless steel and services
worldwide. We are dedicated to helping our customers gain
competitive advantage.

\_ J

www.outokumpu.com/stainless/na I&Jﬂ-ﬁj



